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Graphic Standards Booklet
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Brand Guidelines
The purposs of this graphic standanis book was to give claar instnictions for the spacific look of the

cuitivate confersnca. This would allow for other members of the conference team o waork on vanous
conferance publications or flayers and still create a cohesive brand ook,
The guidelines cover aspacts of the confersnce including logo usags, brand ColNE, Mageny,

photography, and typography.



















e e frrar e

Lrormrvidar) Hf| commonioa s
-_______________kﬁ________f___, i commovida Eﬁ-ﬂ*

ST




e
g P

P et i i P, i, il el sy m T
L

I

Ll = o (e Wil
ABCIEMGALINL MO ESTINWETT
ehodeighijinnopgrtweay

Ly
R e e
B T T
B

Ly Sy
ABCDEFGH LK LMBCPCREST U RETE
whedafg bk men pyrebowryr

L
ABUDEPGH LK LM SO ESTUY WETE
PR T S—

e
ABRCDERGH LR MO RTI WIS




Brand Guickalines bookdat

]

'l[ll=|;|li[|

Frend Sparalary

e e i
e I e e e |
——
== are mmTeT oo

[

Fosat | oy B

Logo Construction
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Identity Guidelines
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While the kogo for LEED Forward alone s not the identity of the conferenoe,
using it property is imperative s0 that its true message can be revealed
and the viewer can guickly form recognition. The idenfity guidsiines include

information on logo clear areq, logo oolors, and proper UBEgE.




Identity Guidelines

P E———

Later pages in the identity guidslines outiine visual elements ocuteide of

the logo which must be used to further develop brand consistenoy and
recognition. Pages have been oreated to define the conference colors, fonts,
typography, and their proper usage. Angles are a key element to the brand of

LEED Forward and their relationship to the conference logo is imperative. For
this reason an entire page has be dedicated to defining the uss of anglea.




Identity Guidelines

The final pages of the identity guidelines booklet are dedicated to bringing the
defined visual elements of the brand into foous. Two pages have been used
to give examples of collateral layouts that show LEED Forwards letterhead,
envelope, buisness card, and a preliminary web design. All of these layouts
incorporate the visual elements outlined earler in the bookdst. The last page
of the booklet defines the appropriate photography for the brand which
focuses on the textures of sustainable building materiale.
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